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Internet diversion of 
controlled pharmaceuticals 
does not recognize Division 
or Field office boundaries 
and must be approached as 
a National problem
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DEA’s Strategy DEA’s Strategy -- Part 1Part 1

1. Use SearchPoint, ARCOS, Internet 
search and analysis resources, and 
traditional investigative leads to 
identify suppliers, distributors, and 
pharmacies fueling the nationwide 
Internet diversion problem
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DEA’s Strategy DEA’s Strategy -- Part 2Part 2
2.Deployments

• Prepare and execute Administrative 
Inspection Warrants

• Acquire pharmaceutical documentation as 
evidence for subsequent proceedings

• Identify doctors, distributors, and web sites 
affiliated with each Internet pharmacy

• Analyze documentation to target doctors and 
web brokers
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Operation Lightning Strike
removed over 1.5 million 
dosage units of hydrocodone 
from pharmacies fueling the 
nationwide Internet diversion 
problem

LIGHTNING STRIKELIGHTNING STRIKELIGHTNING STRIKELIGHTNING STRIKE
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Internet “Pharmacies”Internet “Pharmacies”
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DEA’s Strategy DEA’s Strategy -- Part 3Part 3

3. Seek administrative action against DEA 
registrants found to be contributing to the 
illegal distribution of controlled substances 
over the Internet

• Orders To Show Cause

• Immediate Suspensions
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Lightning Strike Resulting ActionsLightning Strike Resulting Actions

Immediate Suspensions
• AmerisourceBergen, Orlando FL
• Bellco Drug Corp, Long Island NY

Voluntary Surrender
• Richie Pharmacal, Glasgow KY 

Order To Show Cause
• McKesson, Tampa FL
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Lightning Strike ResultsLightning Strike Results

57,462,916TOTAL DOSAGE UNITS
1,051,500YPM TOTAL CARE PHARMACY

793,350ARMENIA PHARMACY INC
1,962,620CRJ PHARMACY INC
2,731,420GRAND PHARMACY
1,656,450JEN-MAR PHARMACY SERVICES, INC
1,988,600NATIONAL PHARMACY (USA), INC
4,564,480MEDCENTER, INC
4,220,840UNITED PRESCRIPTION SERVICES
4,733,290UNIVERSAL RX
9,081,976ACCUMED RX INC
9,082,010AVEE PHARMACY INC

15,596,380MEDIPHARM-RX, INC

Total 2006 
Dosage Units

PHARMACIES CLOSED IN 2007
following Baywatch / Lightning Strike
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DEA’s Strategy Is WorkingDEA’s Strategy Is Working
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DEA’s Strategy DEA’s Strategy -- Part 4Part 4
4. DEA Outreach to Industry

• Credit Cards – Undercover credit cards, investigative leads
MasterCard
Visa

• Express Parcel Carriers – training, investigative leads
Federal Express
United Parcel Service (UPS) 

• Internet – banners, DEA message in search results
AOL   
Google  
PayPal
VeriSign
Yahoo
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Questions / Comments?Questions / Comments?


